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Study the following table and answer the questions (1-5). Number of Candidates Appeared and
Qualified in a Competitive Examination from Different States Over the Years.

Year

State 1997 1988 1999 2000 2001

App. Qual. | App. | Qual. App. Qual. | App. | Qual. | App. | Qual.
5200 720 5500 980 7400 850 68600 Tis Q500 1125
7200 840 9200 1050 8450 920 9200 980 aa00 1020
6400 T80 5600 1020 7800 890 8750 1010 4750 1250
8100 950 9500 1240 8700 980 9700 1200 8950 995
Ta00 670 1600 940 89800 13520 7600 945 7340 883
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1. Total number of candidates qualified from all the states together in 1997 is 1 point
approximately what percentage of the total number of candidates qualified from all the
states together in 19987 *

A.72%

B.77%

@® cC.80%

D. 83%

2. What is the average candidates who appeared from State Q during the given years? * 1 point

A. 8700
B. 8760
@® C.899%0
D. 8920
3. In which of the given years the number of candidates appeared from State P has 1 point

maximum percentage of qualified candidates? *

A. 1997
B. 1998

C. 1999

(® D. 2001



4. What is the percentage of candidates qualified from State N for all the years together, 1 point
over the candidates appeared from State N during all the years together? *

A.12.36%
B.12.16%

C.11.47%

@® D.11.15%

5. Combining the states P and Q together in 1998, what is the percentage of the 1 point
candidates qualified to that of the candidate appeared? *

A.10.87%

B. 11.49%

@® C.12.35%

D. 12.54%

6. What percent of total spending is spent on Tennis? * 1 point

@ A.12.5%

B.22.5%
C.25%

D.45%



The circle-graph given here shows the spending of a country on various sports during a
particular year. Study the graph carefully and answer the questions (6-10) given below it.

7. How much percent more is spent on Hockey than that on Golf? * 1 point

A.27%
B. 35%

C.37.5%

@ D. 75%

8. If the total amount spent on sports during the year be Rs. 1,80,00,000 , the amount 1 point
spent on Basketball exceeds on Tennis by: *

(® A Rs.2,50,000
B. Rs. 3,60,000
C. Rs. 3,75,000

D. Rs. 4,10,000



9. How much percent less is spent on Football than that on Cricket? 1 point

A.222/9 %
B.27 %
@® C.331/3%

D.371/7 %

10.If the total amount spent on sports during the year was Rs. 2 crores, the amount spent 1 point
on Cricket and Hockey together was: *

A. Rs. 8,00,000
(® B.Rs.80,00,000
C. Rs. 1,20,00,000

D. Rs. 1,60,00,000

A soft drink company prepares drinks of three different flavours - X, Y and Z. The production of
three flavours over a period of six years has been expressed in the bar graph provided below.
Study the bar graph carefully and answer the questions (11-15) given below it.



11. The total production of flovour Z in 1997 and 1998 is what percentage of the total 1 point
production of flavour X in 1995 and 19967 *

A.96.67%
B. 102.25%
C.115.57%

(® D.133.33%

12. For which flavour was the average annual production maximum in the given period? * 1 point

A. X only
@ B. Y only
C. Zonly

D.XandY

13. What is the difference between the average production of flavour X in 1995, 1996 and 1 point
1997 and the average production of flavour Y in 1998, 1999 and 20007 *

A. 50,000 bottles
B. 80,000 bottles
C. 2,40,000 bottles

(® D.5,00,000 bottles



14. What was the approximate decline in the production of flavour Z in 2000 as 1 point
compared to the production in 19987 *

A. 50%
B. 42%

@® C.33%

D. 25%

15. For which of the following years the percentage of rise/fall in production from the 1 point
previous year is the maximum for the flavour Y? *

1996
@ 1997
1998

1999

The following pie chart shows the amount of subscriptions generated for India Bonds from
different categories of investors. Study the pie chart carefully and answer the questions (16-
20) given below it.



16. In the corporate sector, approximately how many degrees should be there in the 1 point
central angle ? *

120
121
@ 122
123
17. If the investment by NRI's are Rs 4,000 crore, then the investments by corporate 1 point

houses and FlI's together is: *

A. 24,000 crore
@ B. 24,363 crore
C. 25,423 crore

D. 25,643 crore

18. What percentage of the total investment is coming from Fll's and NRI's ? * 1 point

A.33%

B.11 %

@® C.44%

awl. 22 %
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